 Giki Tools for Schools 
Activity: Contacting companies
· Recap on companies and palm oil: companies buy palm oil to make products. To save the rainforests, and wildlife like orangutans, they must buy sustainable palm oil. 
· Activities to help children ‘feel’ the rainforests include:
· Draw a picture of the rainforest
· Listen to sounds of the rainforest https://www.youtube.com/watch?v=XZEwuVKmzsw
· Imagine what the heat would feel like – encourage children to write a poem on this.
· Remind children of the animals which live there and are endangered (see assembly PowerPoint)
· Imagine the emotions these animals feel as their homes are cut down. Children could write a poem, or a story about one animal’s story of losing his forest home
· Come back into a group to discuss how children thinks they can persuade companies to stop using unsustainable palm oil. What do children think companies should be doing and what should they should ask for; for example please use fully sustainable palm oil (see notes below) and make it clear on your packaging that you do.
· Discuss the various ways children can contact companies (eg email, letter, social media post via schools page / account, making a short video to post on school’s social media pages / accounts; drawing a picture and sending this to companies, designing images on the computer and sending them, or posting them publicly for all to see,)
· Discuss who they would like to address their correspondence to (see below for ideas)
· Discuss which kinds of writing styles will be most effective and what the best ways might be to get companies to listen and to persuade them to change:
· Creative 
· Descriptive
· Persuasive
· Informative
A range of styles could be tested to see which are most effective
· Each child can then write a letter or an email to the chosen person. 
· They can research online the address and best means to reach the company (Giki can also provide contact details if helpful)
· Other possible activities include:
· Developing a plan for follow up and a timeline
· Contacting local media to ask them to cover the school’s palm oil related activities
· If you know a local celebrity or politician who cares about the environment, ask them to get involved
Aim:
To show children how they can influence and start to make their voices heard publicly to make a difference
To encourage writing skills

Possible questions to consider:
· How do you think we can most effectively encourage companies to change?
· Why do you think companies might not be using sustainable palm oil at the moment?
· What should we do if companies don’t respond to us?
Materials required:
· Writing materials
· Access to computer to research company contact details, or Giki can provide this
· access to computer for emails and any social posting (under teacher supervision)
Teachers notes:
There are a range of ways to encourage companies to change. Open communication, eg social media can be very effective, because it is in public and it is hard for companies to ignore.
In addition, private correspondence to senior management can also be very effective. You can find CEO contacts in link below. You could also then publicise any letters children write in your newsletters, or even on social media. You could also contact the marketing team or the brand team.
Giki can provide you with a list of companies you might wish to contact to encourage them to change – please drop us a note jo.hand@giki.co.uk We can also support with any factual information on specific companies.
Making a short film from pupils (assuming permission granted) can also be very effective in sending a message. Get some inspiration from Stow primary https://www.facebook.com/StowPrimary/

Variants for different ages:
For younger children, they can draw, paint, or create a collective piece of art that can be shared with companies to encourage them to change
For older children, a debate could be arranged, splitting the group in two to debate on ‘Palm oil is destroying Malaysia and Indonesia’
Useful links
https://www.ceoemail.com/ - for company contact details
Further info on sustainable palm oil
Palm oil is certified by the RSPO. Some companies then report annually to the RSPO on the type of palm oil they use. Giki uses this data to assess whether or not palm oil in products is sustainable. 
In order to ascertain whether palm oil is sustainable we analyse the type of palm oil that companies use in their supply chain using data from the Roundtable on Sustainable Palm Oil (RSPO). RPSO is an independent, not-for-profit, that brings together companies and other organisations who are involved in the palm oil supply chain and which follows a transparent verification process. The data covers retailers and consumer goods manufacturers across the world and is updated each year. We look for three elements:
· Does the company have a time commitment to achieve sustainable palm oil from their physical supply chain by 2020 or before? We think this indicates that they have a clear goal that is soon enough to ensure action is needed now to achieve it.
· Does more than 80% of their palm oil come from mass balanced, segregated or identity preserved? The RSPO asks companies to report on different types of palm oil in their supply chain and we think that the majority coming from these three sources is an important first step towards sustainable palm oil. What are they though?
· Mass Balance means that sustainable palm oil comes from certified sources, but it is also mixed with ordinary palm oil throughout supply chain. As such consumers know that enough sustainable palm oil has been made to manufacture their product but not that the product in their hand is definitively from sustainable sources.
· This means that sustainable palm oil from different certified sources is kept separate from ordinary palm oil throughout supply chain.
· Identity preserved. The clearest form of sustainable palm oil as the palm oil comes from a single identifiable certified source is kept separate from ordinary palm oil throughout supply chain.
· We do not include book and claim palm oil. With book and claim the supply chain is not monitored for the presence of sustainable palm oil. Manufacturers and retailers can buy Credits from RSPO-certified growers, crushers and independent smallholders.
· More than 50% of palm oil from segregated or identity preserved. This ensures that companies are focused on the most sustainable forms of palm oil. A higher hurdle than mass balanced but consumers increasingly want to know not just that the company they are buying from uses sustainable palm oil but that the product in their hand contains sustainable palm oil too. If a company gets 100% of their palm oil from these sources, then they automatically get a sustainable palm oil badge.
· Where a company does not report to the RSPO we do not give a badge as there is no way for us, or others, to verify its sustainability in relation to other palm oil. This is a particular issue for some large companies. We use the RSPO data that was available in July 2018 and will update annually with the ACOP reporting process.
· [bookmark: _GoBack]Some companies may be too small to report to RSPO, so we also look for product level certification. A product that contains RSPO certified sustainable palm oil is awarded a sustainable palm oil badge.
This analysis helps us to find companies who use sustainable palm oil. The next step is to ensure that palm oil exists in the product. This is sometimes more challenging than it sounds since there are over 250 different names for palm oil and its derivatives. We look for a smaller range of different names for palm oil (such as palm oil, palmitate or sodium laureth sulphate) and will look to grow this list over time.
The badges are therefore awarded as follows:
1. If a product contains palm oil or its derivatives from a company that uses sustainable palm oil, then the product is awarded a badge.
2. If a product contains palm oil or its derivatives from a company that reports palm oil usage but does not meet our criteria for sustainable palm oil, then it does not get a badge but gets a comment highlighting that they are moving in the right direction.
3. If a product contains palm oil or its derivatives from a company that does not report palm oil usage, then it does not get a badge and it gets a comment highlighting that we cannot verify that is contains sustainable palm oil.
An important note is that linking hundreds of thousands of products to thousands of brands and companies remains a work in progress. As a result, sometimes a badge will not be awarded because we have been unable to make the link. In these cases, we also say that we cannot verify that the product contains sustainable palm oil. Please contact us if you see a way to help us improve.
If a product does not contain palm oil, then we don’t give it a sustainable palm oil badge. This may seem obvious but there are some products that use alternatives instead of palm oil. Finding a way to include these products will be part of our future research.

Concerns and future work
The RSPO, we believe, offers the most comprehensive and up to date view of sustainable palm oil on a global scale. However, concerns remain about the use of RSPO. The first is that their certification and rules simply do not go far enough. In particular many consumers, NGOs and investors would like the RSPO to add a formal “no deforestation” pledge to their rules which are currently being reviewed. We support this and the call by 60 NGOs for a no deforestation, no peat, no exploitation pledge (termed NDPE). If the RSPO updates its rules, then we will be able to incorporate this in our score at a future date. At the same time, we may review souring policies more broadly.
We also expect our threshold for sustainable palm to increase each year. Within a few years our hope is that all companies will have 100% segregated and identity preserved palm oil.
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